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PROBLEM

cULTU RE HERE ARE CURRENT TRENDING

The Black culture is defined by sorrow, loss, crime and ISSUES
slavery

INFRASTRUCTURE

Infrastructures in marginalized communities are typically in
ruins and underserved.

HOUSING

Historically, Black culture has been misrepresented in
identity, experience poor living conditions as well
discrimination in housing.




Here are three solutions to problems we observed and want to solve
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BIRTH OF
OPPORTUNITY

In 2018, we launched the Canadian Urban
Prosperity Framework. A regenerative eco-
system solution. The world was not ready
for race based solutions with SDG and ESG
initiatives. We then conducted further
research into race relations, consumerism
and data analytics with hopes for solutions
to social issues using social innovation and
started The Reset Community. A
sustainable solution initiative to reset the
cultural narrative.




PROBLEM 1

History and its narrative in "Black"
culture.

PROBLEM 2

Lack of equitable social and economic
advancements based on identity
solutions.
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ORGANIZATIONS

Businesses, medias and organizations
operating in the ambiguous identity

O
Q)
= 5
= X
n R
9@ 2
CONSUMERS S g 2
> O O
Consumers who want to grow ‘; S <
sustainable and in truth of identity. 59 £
& 2 O
. —h



y/ /4

1.3
TRILLION
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10.6B

Total Available Market
(TAM)

Serviceable Available
Market (SAM)

Serviceable Obtainable
Market (SOM)

Cultural collaborations are the
next big innovation!

SIZE OF THE
MARKET



DIRECT
COMPETITORS
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INITIATIVE

BASED ON AMBIGUOUS IDENTITY
NO LONG TERM IDENTITY SOLUTIONS

INDIRECT
COMPETITORS

V/ /4
ORGANIZATIONS

ORGANIZATIONS THAT PROMOTE THE
AMBIGUOUS IDENTITY|NARRATIVE
THAT LEADS TO MENTAL HEALTH AND
SOCIAL ISSUES






CULTURAL
COLLABORATION

Through unique cultural collaboration
that creates cultural disruption we are

goin to be position ahead of competitors.

PUBLIC RELATIONS

Strategic public relations strategies that
that are similar to the United Nations
recommendations.

SUSTAINABLE

By implementing sustainable solutions
and ethical based technologies, we can
outdo competitors.
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MARKET SIZE

The TAM is $1.3 Trillion and growing.
The methods created is going to be
data driven with identity solutions.




THE TEAM

JOHN A.
FORNAH

KERRY ANN
THOMAS

Community Project
Founder | Creator y o)

Manager

BRENDA
SMITH

Co-founder



FUTURE ROADMAP

These are our next steps and goals? We require human and financial
capital. We are raising $100 Million support from investors. It is going
to get us to implement our ground breaking business model. Including

a research and development facility to create technologies of the
future and analyse social behaviour and trends. It is going to connect
the tools required for an effective PR strategy and brand mind-share.
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416-618-0397
misskerrythomas@yahoo.com

www.kerry-annthomas.com
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